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Faith West Carrier Relationships

China Unicom
AnyMusic

Tata

eMbience - -
Hutch CAT Thailand

Telstra Australia

In Service

In Development

Potential

Verizon Wireless '
Alltel Faith
US Cellular
Sprint PCS
Virgin Mobile US
AT&T Wireless
Cellular One
T-Mobile
MetroPCS
Cingular

Nextel

Boost

Bell South Int’l
Verizon Int’l
Telefonica Peru
lusacell (Mexico)

Vivo (Brazil)

WIEED
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US Market Environment
Faith

» Ringtones generating ~ $250M total revenue in 2004

» Carriers continue to control distribution, record labels eye significant
mobile revenue potential

 Key trends:
— Song tones growing share
— Premium SMS opens new marketing channels
— Ringback services expected late Q4/Q1
— Still need for smart consumer marketing to grow the market
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Quick Faith West Review

» Established in 2001 to pursue/support US market opportunity

Based in SF, ~40 employees

* Primary revenue source is content services

Polyphonic ringtones, song tones, wallpaper — will evolve to video
tones, ringback tones, etc.

Created Modtones ringtone service, expanded to co-brands and
carrier branded services

Complex platform, distribute through all major carriers
Differentiate on quality, consumer marketing/brand

» Support parent company technology with US partners

Qualcomm relationship
Handset manufacturer relationships

Faith
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Business Update
Faith

e 2004 objectives
— Expand delivery platform and carriers supported
— Increase marketing and distribution partners

— Expand service offerings to include song tones and other rich
content

— Continue to seed overseas market for longer term growth

* On track with 2004 plan
— Content revenue ahead of plan
— Accounting changes net out roughly even with plan
» Changed revenue recognition, deferred $2 million

» Gained licensing revenue share for CMX to reflect FW
management of Qualcomm relationship, role in market
development and success

25



Accounting Changes
Faith

» Deferring revenue from pre-paid credits on BREW service

— Previously recognized with outside accountant’s approval because of
technical limitations in tracking

— Consumers do not always use all credits because they 1) upgrade their
phone, 2) accidentally delete the software, 3) forget they have them, etc

» Deferring royalty expenses, consistent with revenue treatment

» Charged accounting corrections this year and still on track with
financial plan
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Key Points of Strength

Unique distribution network
— “In-garden” through every major carrier and all 2nd-tier

— Premium SMS (PSMS) platform = web-enabled commerce, short codes,
for expanded distribution with integrated billing

PSMS platform combined with in-garden distribution network positions
us to partner with large media entities

Current licensing relationships

— Extend content catalog (masters, voice, imagery) to establish leadership in
next generation content (e.g., ringbacks and video)

Embedded technology/handset expertise
— Faith’s core expertise
— We've expanded expertise to differentiate on video quality

— Lead in video content based on catalog and quality (video optimization
expertise) -- same way we won on polys

Faith
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Faith West Brand Strategy

* Pragmatic strategy, both B-to-B and B-to-C, to maximize distribution

&mod

don’'t just ring... rock.

Verizon Wireless
Cingular
T-Mobile

AT&T Wireless
US Cellular
Alltel
Western Wireless (Cellular One)
Telstra (Australia)
Hutch CAT (Thailand)
Bell South International
Verizon International

Carrier Branded Channel

=& Sprint.

Specialized Services

PR T RIN
o B Ak E D

Faith
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Recent Announcements
Faith

« Expanded song tones services
— Three major labels, many independent label licenses

— Serve through Verizon, AT&T Wireless, Virgin Mobile, US Cellular,
MetroPCS; more launching soon

» Launched wallpaper service with pop brands

* Launched premium SMS platform

e Launched McDonald’s promotion

* Launched Masttones in India on Tata through eMbience
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Launched Expanded Platform
Faith

Beyond handset, all carriers

don't just ring... nock.”

Short codes, PSMS billing, WAP push

CERRCIE crivr Trew artmioe 0 [l seieer SIS

All services: poly, songtones, wallpaper

Err SGTOMES | WELLPPE S
!Eq-i! - . -
. Enable creative marketing promotions

Madflaces i ery
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Modtones Featured in McDonald’s Promotion
Faith

12 thousands restaurants in US
don't just nng... rock.”

1 million people participated
(CONGRATUITTIONS

¥eu won a free Modtones ringtone from McDonald's® You get the choice of one of our butt-kicking,
bass-thumping ringtones. To see what's svailable for your phone, please select your carrier & handset.
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Next Generation

* Focus on 3G network applications, especially video

» Faith West positioned to replicate success in mobile video

Demonstrated success in consumer marketing
Creative content strategy
Strong carrier relationships

Expertise in mobile video optimization, media delivery, content
management and client applications

Faith
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Market Situation — Facts / Trends

A real Mobile Multimedia services market has finally emerged in 2004
— Significant investment done by Vodafone, T-Mobile, Orange and others are paying

— Consumers are renewing their phones for new multimedia devices enabled with color
screens, audio capabilities, etc.

— SMS/WAP billing and 3rd party billing systems are now in place

 Ringtone remains the most active category in mobile multimedia services
— $3.5B worldwide in 2003
— 5 to0 8% of French mobile users have downloaded at least once

— Regular users between 15 and 25 years old are downloading 2 to 3 ringtones per
month

* Providing the music industry with a concrete additional stream of
revenues

— French ringtone market for 2003 is estimated around €200M, 30% more than the CD
single market value

 Operators and majors are realizing that mobile music is the next killer
application and will be instrumental into 3G transition

— Bringing also a lot of confusion between phone personalization and real mobile music
such as full track download

Faith
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Market Dynamics — Main Players Situation

« Mobile Telephony Market

— Growth in mobile telephony penetration is getting flat, all major European markets
being over 80%.

— Growth of voice services usage is getting flat as well

— Next growth opportunity is in data services, all operators have set up targets to
increase non voice ARPU in the coming years, up to 25% of global income for
Vodafone

« Half of it comes from messaging (SMS/MMS), the other half will come from
content services

— Consolidation in operator market is completed

 Music Market in heavy transition
— Decreasing for the past 4 years, in volume and value
e -20% for the past 2 years
— Consolidation on going, massive lays off
* Sony/BMG completed
— Disruptive effects of the digitalization of music
» Current CD product near end of life
* Launch of iTunes and Sony Connect completed in Europe early Q3 2004
— Desperate for new source of revenue / new ways to leverage artists and repertoire

Faith
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Mobile Multimedia Service Market Dynamics

Monophonic

N

Black and white

- BtoC dominated market

- Advertising main revenue
driver

- Low technology, no barrier
- Low regulation, no need of
licensing rights, minimum
copyright compliancy

- Minimal to no involvement
of operators and majors

Polyphonic

- Operators are getting

audience on their portal

- WAP Technology creates

entry barrier for non operator
players

- Overall service production costs
goes north because of phone
and format diversity

Realtone (master) Faith

- Music industry enter the
ringtone market thanks to audio
technologies available

- Cost of entry gets even higher
for independent players

- Most of the value is shared
between operators and majors,
leaving only technical fees
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Overall Digiplug Strategy
Faith

« Become the de facto back bone for mobile music distribution by
providing all players of the value chain with products, ASP and
consulting services

« 1. Enable the music industry to be in control of its future in the mobile
content market
— Production
— Distribution
— Reporting

« 2. Provide operators with the most advanced user experience for mobile
music services
— Turn key content distribution solutions
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Integrated Offering
Faith

We've developed and packaged a set of solutions:

Content Production |
J— Produce quality content for all available devices, maximizing rendering capabilities

while respecting artistic constraints

Content Management System |
— Manage digital assets

[ Mobile Music Supply Chain |

— Enable content owners to efficiently and securely distribute their mobile content all
. over Europe, through telecom operators and qualifying BtoC providers
/
| Retail Solutions & CRM |
— Provide mobile content distributors with the most advanced mobile store infrastructure
enabling the best user experience available
)

| Reporting |
— Provide efficient tools enabling content owners to monetize their assets
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Content Production & Catalog Management
Faith

 Mission
— Produce the best content for all available phones, maximizing rendering capabilities
while respecting artistic constraints

 Key benefit for Digiplug
— Key to the label relation ship — We produce the “official” version of each song
— Produced once, distributed everywhere
— Key to operator relation ship as we manage the largest catalog available

 Achievements
— High level quality standards validated by labels and artists
— Industrial capacity
¢ 2000 media per month, 5 days production schedule guarantied

« Coming next
— More audio production lines to accommodate increasing diversity
— Video production unit

— External content aggregation enhanced capabilities
39



Mobile Music Supply Chain
Faith

 Mission
— Enable content owners to efficiently and securely distribute their mobile content all
over Europe, through telecom operators and qualifying BtoC providers

 Key benefit for Digiplug
— Controlling the supply chain element equals controlling the market
— Long term position potential
— Enables us to get revenue for each piece of content sold

e Achievements

— Deals in place for Universal Mobile Europe, Warner France, Warner Belgium and
Sony France

— Connections in place with most major carriers / aggregators (20+)

« Coming next
— Continue European expansion with existing customers

— Strengthen relation ship with operators in order to be referenced as the de facto
leader in the field

— Extend offering to other type of content such as video, full track, ring back tone, ... 40



Direct Distribution Solutions
Faith

* Mission
— Enable content owners to efficiently distribute their mobile content directly to end users
via SMS, WAP, iMode and any similar method available

 Key benefit for Digiplug
— Gives us true end to end expertise thus helping improvements in all areas

— Enhance our relation ship with labels, helping them to balance operators and BtoC
messages about technology, value chain

— Preparing the next market phases with advanced marketing and CRM programs

e Achievements

— End to end SMS+ based services for Warner France, Warner Belgium, Sony France,
Universal Spain

— Fullinfrastructure (Digiplug SMS Premium Solutions) developed this year allowing us
to put in place any type of SMS+ services in a matter of days

— SMS Premium Pan-European connections over 18 countries in place though our global
agreement with Netsize (leading SMS broker)

— WAP 3rd party billing connections in place for French Market

« Coming next
— Upsale SMS+ solutions to all Universal Mobile local operations
— Develop WAP sites + billing end to end solutions

— Develop consulting “best practice” to help right holders to be more efficient
41



Reference gained in 2004
Faith

« Majors
— Sony France
— Warner France
— Warner Benelux

 Independent labels
— Scorpio
— Happy Music
- V2
— Nordway

 Operators
— Watanya (Algeria)

« Handset manufacturers
— Samsung Fun Club France
— LG Europe (15 countries covered)
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AnyMusic Ltd.

2002 12 24

362

51%, Any8 29%,

20%

80

Faith
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2000 2000
2000
Formats Detail
SPM Standardized by 3GPP
(e.g. MMS/EMS dfined in EMS Release 5)
SMAF MAZ2 YAMAHA's format
MA3 (supportable where the specification is disclosed)
SMF Standard Midi File
OTA NOKIA's one polyphony format
iMelody Defined in EMS Release 4
RTTTL Initially defined by NOKIA and Developed by local
content providers
C-Midi
Bird TCL

rosmanERid  wkoNka e [BIRD

Faith
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Unicom BREW
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“CMX" Technology License Trend

Index (Dec-01=100)
600

500 Faith West
Launched

Modtones

400

300 } .-.;;r;,,;))
'-urqa‘»
TN )|

U.S. Mobile Content o

Wnleel

Market Growth | iInternet

200 r

100

Dec- Mar- Jun- Sep- Dec- Mar- Jun- Sep- Dec- Mar-
01 02 02 02 02 03 03 03 03 04

——CMX







| 2004 ]

RO N%@u 04

2003 12 TRONSHOW2004
10,000

T-Engine

21




l_’E B » =
Faith N — ——




2004

2005

EX'm3
e KDDI 19
1 DL
(]
EZ [E31=2IL™)

iPod @

Mora

msn¥-. .

iTunes Music Store

iPod + [Tunes

Faith

Maobile

Game

Technology







I

Faith

Thank you very much.






